
Typography and Font Usage



Readability is Key
• The goal of design is information, not decoration

• If people can’t read it, you’re done

• Think of type as a voice
– "To deal with type is much the same as to control one's voice: [think 

of] selecting typefaces as voice quality; having a relationship with type 
in size, amount and degrees as vocal tone…Typographic design is 
visible as well as audible.” – Hoon Kim, Why Not Smile



Novelty?

• Novelty fonts should be used for emphasis 
only

• Fonts have a “feel” – think about what they’re 
saying

• Match the purpose

• This is a kindergarten handout.



Novelty Fonts

• Gridiron Greatness

• Gridiron Greatness

• Gridiron Greatness

• Gridiron Greatness





Vertical Type

Ugh… OK…



Contrast
• When mixing fonts, 

contrast is key. If using 
two different fonts, 
make sure they are 
DIFFERENT.

• If the two choices are 
too similar, it will read 
as a mistake.







Scale down inspiration pieces

• Yearbooks don’t have the luxury of space you 
find in some magazines.

• Use the idea, just in a smaller version.







Quick Type Tips

• Don’t use too many 
fonts

• Use differences in 
weight, size or case

• Choose a big family 
(light, ultralight, 
bold, ultrabold, 
black, oblique, etc.)



Quick Type Tips

• Be mindful of color and background



Quick Type Tips
• Avoid large blocks of all-caps. It’s hard to read, and 

today, we read it as screaming/yelling at the reader.

• Novelty fonts should never be used set in all-caps.





Body Copy

• 9 or 10 pt for body copy is great
• Use filler text to see how it looks

• Should be a conscious choice



Sometimes breaking the rules 
works





Using Google Drive

• Drive.google.com
• Can be accessed from anywhere with internet 

access
• Always using the most current version
• Most bigger programs are using it



Google Drive Advantages

• Each staff member can add comments to the 
story.

• One central location for the story, so all 
staffers and editors can access it.

• Reduces excuses – can work 
anywhere/anytime

• Revision history easy to access



Google Drive Advantages

• Better for the environment – less paper use
• You can see whether or not a deadline was 

met by looking at timestamp
• An account of the progress of the story (all 

peer edits/revisions are in one place)



Google Drive – Read Alouds

• Deadline day: every story is read out loud by 
reporter to entire class

• An editor takes the helm, makes changes/adds 
comments

• Positive peer pressure
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